
LIFETIME AND THE NYTVF RE-TEAM FOR THIRD ANNUAL
“LIFETIME UNSCRIPTED DEVELOPMENT PIPELINE”

***
Development Initiative Puts Focus on Casting; Seeks Talent Tapes Featuring Smart,

Interesting Heroines in a Surprising World

Five Finalist projects will Receive Development Funding from the Network with One Winner
Earning $10,000 and the Opportunity to Participate in Pilot Production 

[New York, NY, July 16, 2014]– Lifetime and the NYTVF (www.nytvf.com) today announced the third 
annual Lifetime Unscripted Development Pipeline providing indie producers and production companies
with the opportunity to develop unscripted programming with the cable powerhouse. In its second year,
the initiative shifts focus to casting, seeking tapes that highlight unique characters and stories set in a 
world that is new to the audience.

As with previous iterations of the Unscripted Development Pipeline, 15 semi-finalists will have their 
submissions reviewed by Lifetime executives, as well as invited to participate in the 2014 New York 
Television Festival as Official Artists.  Five finalists will then receive development funding from the 
network to produce additional tape, with one winner awarded $10,000 and the opportunity to 
participate in the production of a pilot presentation based on their concept.  

“The NYTVF has been a great partner for Lifetime,” said Eli Lehrer, Lifetime’s Senior Vice President 
of Non-Fiction Programming.  “We’ve had a wonderful relationship with the Festival and have always 
been inspired and energized by the characters and up-and-coming talent we see through the Pipeline.  
We expect to see an even higher level of concepts and ideas this year.”

“We’re thrilled to partner with Lifetime once again on the annual Unscripted Development Pipeline,” 
said NYTVF Founder Terence Gray. “The network is providing indie creators with a clear creative 
mandate and a tangible development opportunity. It will be exciting to see what the community 
delivers.”

The initiative is open to U.S. residents age 18 and over who do not have any contractual commitments 
preventing them from entering into an exclusive development deal with Lifetime. Unscripted formats 
not currently under development at a network, studio or major production company and meeting all 
other criteria in the Official Rules are eligible for the competition.



Completed entries will include a two (2) – four (4) minute DVD of the subject and a one (1) to two (2) 
page treatment describing the unscripted series. Official contest rules and dates can be accessed through
the contest Web site located at http://www.nytvf.com/2014_lifetime_pipeline.html. The NYTVF will be
accepting entries through September 22, 2014.

A screening committee of NYTVF judges will narrow the pool of entrants down to 15 semi-finalists. 
These semi-finalists will be presented to Lifetime development executives, who will select five 
finalists. Each of the five finalists will receive notes on their projects and $2,500 to shoot short 
presentations, exploring their subject, under the guidance of the network. One winner will be selected 
by Lifetime, and he/she will receive $10,000 and have the opportunity to participate in the production 
of the pilot. Additionally, Lifetime may elect to enter into development agreements with the remaining 
finalists. 

The Lifetime Unscripted Development Pipeline is the latest addition to the NYTVF's 2014 
development slate, which now includes 15 partners offering a total of 27 deals thus far.  Previously-
announced development partners, each guaranteed to award at least one deal to artists in NYTVF’s 
community of independent TV creators, are: A&E, Channel 4, Comedy Central, FremantleMedia North
America, FOX, FYI, HISTORY, Investigation Discovery, Lionsgate/Sea To Sky Entertainment, 
National Geographic Channels, SundanceTV, Travel Channel/ulive, truTV and WE tv.  Additional 
partnerships are being announced leading into the Festival, with more information available at 
http://www.nytvf.com/submit.html.  

Information for these and all NYTVF submission opportunities can be found at 
http://www.nytvf.com/submit.html. 

**********
About Lifetime
Lifetime is a premier female-focused entertainment destination dedicated to offering the highest quality original 
programming spanning scripted series, non-fiction series and movies.  As a result of the network’s aggressive 
programming strategy that has doubled the hours of its original programming, 2013 marked Lifetime’s second 
straight year of growth among Total Viewers.  Lifetime Television®, LMN®, Lifetime Real Women® and 
Lifetime Digital™ are part of Lifetime Entertainment Services, LLC, a subsidiary of A+E Networks.  A+E 
Networks is a joint venture of the Disney-ABC Television Group and Hearst Corporation.

About the NYTVF
Established in 2005, the NYTVF constructs new and innovative paths of development and talent identification, 
while simultaneously complementing the traditional television development model. By partnering directly with 
networks, studios, production companies, digital platforms and brands, the NYTVF provides its Industry 
Partners with a streamlined development model, leveraging its vast creative community of over 14,000 
independent producers and production companies, to create content with specific partners in mind. During the 
annual New York Television Festival – held each fall in New York City – the NYTVF brings together its top 
artists and industry decision-makers for a series of events designed to foster networking, collaboration and 
education. The Festival also marks the culmination of the organization’s yearly development efforts and features 
screenings of top independent content, educational panels, fan events, red carpet premieres, and more. For more 
information on the NYTVF and the annual Festival, visit www.nytvf.com, and to learn about opportunities to 
submit for its year-round competitions, visit http://www.nytvf.com/submit.html. 
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